Comparisons of types of questions 

	Open-end questions that allow the researched to answer as he wishes. Having the thesis the researcher can proceed to more structured questions and polls

	Multiple choice questions. Usually 5 alternatives and an open-ended ‘other’ choice do the trick

	Scale Questions: 

ordinal scale –a grade for your opinion. Thurston (A series of statements with different degrees of a scalar variable) and Likert scales(agree(disagree scale)
interval scale – such scales infer distance among answers as in Not-enough-enough more than enough

ratio scale: difficult to use (ie in physics not social sciences).They measure exactly the distance between not enough and sufficient as in our case

	Partition questions: they allow for one answer out of the two choices. Same features as multiple choice. Easy to tabulate and edit, no prejudice but limited in collecting unexpected answers


Comparisons of types of questionnaires 
	
	Structured Not Disguised
	Unstructured Not Disguised
	Unstructured Disguised
	Structured Disguised

	Main characteristics
	The content and the question sequence is identical for all questionnaires
	The content and the question sequence are available to the researcher
	The objective targets are Disguised to circumvent  reluctance or inability of the researched to answer personal questions 
	The content of the questionnaire is pre-defined but its objective targets are Disguised. The real opinions are inferred

	Typical applications
	During the exploratory research the hypothesis formation that will be examined later during the following inference stages
	Deep interviews during the exploratory stage of the research for the formation of hypotheses and relationships
	Exploratory research seeks behaviors and motives that are sub-conscious
	Eliciting personal data from unwilling or uncooperative  researched group

	Cost

Elements
	If it is by phone the cost of calling; If it’s by mail the cost of sending; also 

 the researcher’s reward for interpreting the results
	Hiring training and researcher’s reward the costs of  formation of focus group
	Same as  Unstructured Not Disguised
	Same as  Structured Not Disguised

	Control
	Questions by phone or mail are limited and easily controlled and edited as against interviews
	Difficulties in the control of content and question sequence and the quality of the answers
	Same as  Unstructured Not Disguised
	Same as  Structured Not Disguised

	Flexibility
	The content and the sequence of questions do not change easily. However the rotation of the questions is available as well as guidance to the respondent group to skip irrelevant questions
	Content and question sequence are available to the researcher
	Words relevance, enrichment with pictures + other provisions do not change easily but the researcher’s questions may be altered during the process
	Same as  Structured Not Disguised

	Validity & reliability
	There are no prejudices of the respondent group on such questionnaires but there are chances of the  Hawthorn effect  or the halo effect
	Prejudices of the researcher and the respondent. Halo effect, self-selection, unanswered questions are all factors of bias
	Disguised questions  minimize the prejudices of the researcher, but the rest factors of bias still hold 
	Same as  Structured Not Disguised
Only reduced because of the Disguised nature of the researched

	Ease of interpretation
	Tabularization and organizing the results is the easiest among types of questionnaires
	Different approaches of researchers, subjectivity of the answers make deducing difficult
	Same as  Unstructured Not Disguised
	As easy as  Structured Not Disguised
With some error margin embed on deducing objective answers form subjective opinions


Control refers to the extent to which a questionnaire can be edited and corrected.

Flexibility refers to the extent to which content and/or question sequence can be altered according to the answers

Validity & reliability refer to the possibility that bias factors have to impede the questionnaire to measure what it was meant to measure
Ease of interpretation refers to the total cost acquired to process the information after the interview

Tips & Hints

· If the respondent has the information and is willing to reveal, then the best questionnaire is that of the structured undisguised; you don’t have to ask in straightforward way. As the information demanded become more complex and subjective –ie the respondent’s opinion for a political party or for the incentives to vote for that party- then the preferred questionnaire is the unstructured undisguised. Ask the respondent open questions to let him confide his opinions. Finally, when the respondent is unwilling or consciously unable to give you the desirable answers a disguised , structured or not, questionnaire would be more suitable. Asking with a less straightforward way to comment on the general situation with such a way that you do not involve his balance

· The instructions for the structure of the questionnaire have to do with minimizing confusion and with motivating the respondents to answer. Information should be divided visually in Basic information, sorting information(ie demographics) and identity information. Other instructions for setting up the questionnaire are to include first, within the basic information group, the interesting questions whereas the ‘annoying’ questions should be towards the end when the respondent feels more confident with the questionnaire. You have to consider the impact of first questions to the following questions and try to avoid changing subject more often than needed. 

· Length of more than two pages is likely not answered. Aids that help answering proceed include personal greeting, signature, calling the respondents before getting the questionnaire, explaining the cause of the questionnaire and finally giving economic incentives which might be cheaper than calling or sending unanswered mail; Economic incentives ,such as a present lottery, raise answering percentages by a third.
