Main categories of business Research and market Research
Advertising research
	Research on motives/incentives
	47%

	Research on  copies
	61%

	Research of media
	68%

	Research on advertisement effectiveness
	76%

	Research on competitive advertisments
	67%


Research on economic indices & business Research
	Short – term forecasting (up to 1 year)
	89%

	Long–term  forecasting(longer than 1 year)
	87%

	Research on business trends
	91%

	Pricing research
	83%

	Factory and  warehouse outlook
	68%

	Acquisition Research
	73%

	Research on exports and international activity
	49%

	Marketing Information system
	80%

	Research on operations
	65%

	Research on employees
	76%


Research on marketing responsibility

	Research on law “consumers’’ right to be informed”
	18%

	Research on  Environment impact
	23%

	Research of Legal constraints in advertising and promotion
	46%

	Research on social values and policies
	39%


Research on product

	Acceptance and  potentiality of new products
	76%

	Research on competitive products
	87%

	Control of existing products
	80%

	Research in packaging :design and physical characteristics
	65%


Research on economic indices & business Research

	Research on market capacity
	97%

	Market share analysis
	97%

	Setting market characteristics
	97%

	Sales analysis
	92%

	Setting percentage sales and area sales
	78%

	Research on distribution channels
	71%

	Functions of consumer sets
	59%

	Marketing Information system
	63%

	Research on sales compensation
	60%

	Research on promotions :coupons, samples distribution ,discounts, etc
	58%
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